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Profile Passionate creative leader with 17 years of experience designing, teaching, and 

building digital experiences that authentically represent the brand, fulfill the 

needs of the user, and deliver positive results for the business.

Experience

Sequel Studios & Sequel Labs, NYC 

Digital Design Practice Lead, 

April 2019 - Present

Sequel Studio is a branding, marketing, and digital agency working at the intersection 

of storytelling and business needs. Sequel Labs is the creative technology arm of 

Sequel Studio, working with clients to develop digital products, services, and 

automation enablement tools. As the digital design practice lead, it’s my responsibility 

to establish best practices across both Sequel Studios and Sequel Labs, while leading 

the creative execution on all digital projects.   

• Lead and execute design for dozens of projects at all stages of completion. 

• Collaborate with the partners to identify and strategize new business opportunities. 

• Partner with the managing director of Sequel Labs to create innovative new ideas 

for products and services we can turn into client facing solutions. 

• Rapid prototyping to validate ideas and solutions. 

• Design leadership role for all digital new business pitches including scoping, 

budgeting and presentation to potential clients. 

• Lead and managed a cross disciplinary team in the development of a new design 

process to streamline work flows and better track progress from concept to 

completion. 

• Responsible for the research, vetting and training of all team members on a suite of 

new tools and apps implemented to support the new design process workflow.

Siegel + Gale, NYC 

Digital Creative Director, 

May 2017 - February 2019

Siegel+Gale is a global brand strategy, design and experience firm that prioritizes 

facts, intuition and creativity to unlock the power of simplicity to help organizations 

realize their full potential. My roles and responsibilities include:  

• Lead and inspired the digital design team in the creation and execution of digital 

solutions for our multinational clients. 

• Directed the delivery of strategic, high impact creative work that answers the client 

brief and business needs. 

• Collaborated with executive leadership, strategy, and UX team members to 

understand business objectives and ensure elegant, user friendly results. 

• Worked with project managers to provide job assignment scope and workload 

balancing to ensure project objectives, timelines, and budgets are met. 

• Organized and managed team and workflow processes to ensure day-to-day tasks 

are executed on time and in budget. 

• Clearly and efficiently communicated ideas and rationale to key stakeholders. 

• Identified digital design knowledge gaps in the design studio and developed a 

learning series to address. 

• Collaborated with HR to recruit national design talent and identify training 

opportunities to build out a digital centric design team. 

• Clients include Wells Fargo, HMH, CVS, and American Express.
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Experience

And Partners, NYC  

Associate Creative Director, 

Interactive 

May 2010 - October 2012  

Art Director 
November 2007 - 2010

And Partners specializes in design communications for a wide variety of companies 

and brands ranging from local technology startups to national paper companies. My 

roles and responsibilities include: 

• Led the design and execution of all IA, UX, IxD, and UI, to produce detailed 

wireframes and specifications for rich internet applications, websites and mobile 

applications. 

• Managed all creative and engineering resources for web and mobile application 

development. 

• Managed designers, writers, illustrators, and photographers to produce creative 

assets. 

• Managed client relationships. 

• Clients included Neenah Paper, VF Corporation and Walgreens.

Previous Experience Pentagram, NYC, Designer, August 2004 - November 2007 

SS+K, NYC, Freelance Designer, February 2004 - August 2004 

Sloan Group, NYC, Designer, October 2002-February 2004

The Barbarian Group, NYC 

Associate Creative Director, 

Mobile & Experiential Group 

October 2012 - February 2017

The Barbarian Group is a digital advertising agency focusing on technology driven 

experiences that engage consumers with compelling stories. My roles and 

responsibilities included: 

• Led multidisciplinary creative teams in the design and execution of creative pitches 

and final project deliverables.  

• Established creative and art direction for digital products and websites.  

• Worked closely with developers using agile and iterative methodologies to deliver 

polished pixel perfect products. 

• Collaborated with team members to conduct design research and strategic 

positioning for product creative vision. 

• Developed and created user journeys and design fictions to communicate and 

influence product vision to stakeholders. 

• Worked closely with clients to refine creative and product vision to ensure that it 

met business goals. 

• Developed story boards and directed product videos to tell the project story, its 

impact and success. 

• Led and facilitated internal and external creative brainstorm workshops. 

• Monitored and promoted the use of emerging trends in interactive technologies, 

content, and design. 

• Mentored young designers. 

• Clients included Pepsi, Samsung, IBM, Google, YouTube, and Clinique.
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Teaching and Speaking

CCNY, Adjunct Faculty  
BIC Graduate Program 

February 2016 - May 2017 

Develop and teach graduate level course on Brand Experiences that explores 

methods for design in physical, digital, traditional and experimental ways and delves 

into the coordinated application of mass, personal and social media.

4A’s MAIP Lecture, 

June 2014 

Making products that communicate: How digital technologies and design are 

influencing marketing.

FIT, Adjunct Instructor 

Fall 2010 

Introduction to InDesign: Helping students master the essential elements of design, 

typography, and image control, and learn to integrate other Adobe applications to 

enhance their designs.

Education

BFA in Graphic Design 

Iowa State University 

August 1998 – May 2002 

BS in Clinical Dietetics 

Iowa State University 

August 1994 – May 1997
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